
    

 

Stage 1: Initial Screening 
 

Directorate: 
Neighbourhoods / Resources 
 

Service: 
Corporate Policy and Performance and Transformation and Reform 
 

Officer completing EIA: 
Rebecca Huddleston 
 

Other officers involved in completing EIA: 
Caroline Wolfenden and Kerry Bertram (Action Together) 
 

Date of Assessment: 
23/03/2021 
 

Name of policy to be assessed: 
Digital Experience Strategy 
 

Is this a new or revised policy? 
 

New      ☒                    Revised      ☐ 

 

What is the purpose of the policy? 
 
The Digital Experience Strategy sets out our ambitions and priorities for ensuring everyone in the borough has 
a positive digital experience. Our ambition is that Rochdale is a place that utilises technologies and systems 
and that our communities are able to take advantage of digital technology to better their lives. 
 

Are there any other objectives? 
 
The digital experience strategy has been aligned to the Council's corporate plan and our ambitions for our 
people and place. Eight thematic priority areas have been identified under 'digital people' and 'digital place'. 
These are: digital inclusion; digital skills; digital health and care; digital interaction; digital infrastructure; digital 
security; digital public services and digital business and employment. 
 
 

Who is likely to benefit from the policy (key stakeholders)?  
 
This strategy aims to benefit residents across the borough, in all age groups as well as existing businesses and 
new businesses investing in the borough. 
 

Is the policy relevant to equality? 
 

Yes      ☒                    No      ☐  

 
The Digital Experience Strategy aims to improve the experience all of our residents and businesses have of 

using digital services and technology. However, It is recognised that there is a growing digital divide between 

those who are able to benefit from access to digital equipment, connectivity and skills and those who are not 

able to and this strategy aims to address these inequalities as well as further improving infrastructure, digital 

skills, and digital support for business as well as improving digital public services. 

It is recognised that while digital technology and services, can be hugely beneficial to the great majority, it may 

not be accessible by everyone. The protected characteristics of age and disability, but in addition poverty, 



deprivation and rurality are also areas of inequality which are relevant to digital transformation and which the 

strategy aims to make a positive impact on. 

 

What information do you have to inform this initial assessment? 
 
Age UK briefing paper on digital inclusion and older people – March 2021 
 
This paper looks at the impact the pandemic has had on internet use amount people aged 52+ in England and 
considers what needs to be done to ensure that everyone who can benefit from digital technology does so, 
while whose who cannot, do not miss out. Information from this report has helped to inform the strategy and will 
continue to be used as we develop the delivery plan. 
https://www.ageuk.org.uk/globalassets/age-uk/documents/reports-and-publications/reports-and-briefings/active-
communities/digital-inclusion-in-the-pandemic-final-march-2021.pdf  
 
Equalities Assembly Session on Digital Poverty and Inclusion – October 2020 
 
Feedback from a digital poverty and inclusion engagement session which was held at the second equalities 
assembly that took place in October 2020 and involved approximately 25 people from various public and VCFS 
organisations as well as residents. 
 
In summary the discussion focused how digital poverty is affecting people of all ages across the borough and 
impacting on day-to-day life including access to services, benefits and health. 

 60% of applicants to the Hardship Fund do not have email addresses 

 Falinge Park High School carried out a survey of pupils at the beginning of lockdown and found a 1/3 of 
children did not have internet access at home 

 Digital access is becoming an essential commodity like other utilities 

 Digital skills gap is growing 

 Access to digital equipment and having the skills to use it is a big issue 

 South Asian communities are facing increasing challenges around use of digital equipment including 
privacy and safe spaces to use it. For some people there is the additional barrier that English is not 
used in reading and writing 

 Many services have moved to online and a digital offer. However online services and activities are not 
appropriate for all and don’t replace face-to-face contact 

 
Some suggestions for positive actions were discussed. These included: 

 Connect with NHS / Council on donations all unused digital equipment for reuse in the communities as 
well as door-step collections as part of the winter appeal. 

 Approach internet providers for a discussion about a better low cost deal for local residents (in 
partnership with RBC). 

 Could we increase Wi-Fi hot spots across the borough? 

 Schools could open up safe spaces for accessing the internet, for community use. 

 Could a language exchange be set up to teach languages and enhance community communication. 
 

Draft Digital Strategy – Partnership Engagement – January 2020 
 
In January 2020 we held a partnership engagement session which was attended by approximately 30 
colleagues from the Council, CCG, GMCA and Action Together. The feedback from this session on an original 
draft has been used to inform and finalise the digital experience strategy. This included feedback on 
consideration of how to engage and support underrepresented groups, such as the under representation of 
women in tech and that no one should be left behind. 
 
Data and Intelligence 
 
We have tried to find other sources of data and intelligence to inform the strategy particularly to understand 
more about digital poverty and exclusion within the borough, however the data is currently limited. There are a 
number of workstream now underway that seek to address this issue and as more data becomes available this 
will be used to inform a full EIA and will also be used to develop targeted actions and projects for the delivery 

https://www.ageuk.org.uk/globalassets/age-uk/documents/reports-and-publications/reports-and-briefings/active-communities/digital-inclusion-in-the-pandemic-final-march-2021.pdf
https://www.ageuk.org.uk/globalassets/age-uk/documents/reports-and-publications/reports-and-briefings/active-communities/digital-inclusion-in-the-pandemic-final-march-2021.pdf


plan. In addition, as we learn and understand more about any inequalities relevant to the digital strategy these 
will be used to inform future refreshes of the strategy. 
 
Consultation with other internal stakeholder groups 
 
Consultation has also been carried out during March 2021 with the Council and CCG’s joint leadership team, 
the Local Care Organisation Senior Management Team, Overview and Scrutiny and relevant portfolio holders. 
Feedback from these sessions has been used to update and finalise the strategy. 
 

What is the potential impact that the policy could have with regard to the protected characteristics? 

 
 

 
 
 

Positive 
Impact  

Negative 
Impact 

Impact 
Score 
(1-25) 

Impact 
priority 
(H/M/L) 

Neutral  
Impact 

Age 
 

☒ ☐   ☐ 

Disability 
 

☒ ☐   ☐ 

Gender Reassignment  
 

☐ ☐   ☒ 

Marriage or civil partnership  
 

☐ ☐   ☒ 

Pregnancy or maternity 
 

☐ ☐   ☒ 

Race  
 

☐ ☐   ☒ 

Religion or belief 
 

☐ ☐   ☒ 

Sex 
 

☒ ☐   ☐ 

Sexual orientation 
 

☐ ☐   ☒ 

Serving / ex serving members of the armed forces 
 

☐ ☐   ☒ 

Carers 
 

☐ ☐   ☒ 

3. Do any of your negative impact scores identify as high priority on the impact table? 
 

Yes      ☐                  No      ☒ 

 
If you identify a negative impact as being HIGH PRIORITY you must complete a full EIA (stage 2 onwards) 
 

4. How will you minimise/remove any negative impact that identifies as medium or low? 
 

 
N/A 
 

5. Is a full EIA required? 
 
Yes      ☐                 No      ☒ 

 
While this initial EIA doesn’t highlight any negative impact areas it is proposed to review this initial EIA as the 
delivery plan is being developed and as more relevant data and intelligence becomes available to ensure that 
the strategy and actions within the delivery plan are targeted at areas which will make the most impact in terms 
of addressing the digital divide and positively improving the lives for all. 
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